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AjJlInomoto
worldwide

The Ajinomoto Group was founded in 1909, through Dr.
Kikunae lkeda’s findings. He was a professor and rese-
archer from Tokyo Imperial University, which, through
studies and surveys, discovered umami — the fifth taste
of human palate — and the main substance responsible
for this taste: glutamic acid, amino acid largely present
in natural food and in the human body.

After this finding, the acid glutamic, current world-wi-
dely known by AJI-NO-MOTO®, was patented, and it
was born the Ajinomoto company, which name means,
in Japanese, “the essence of flavor”.
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Currently, the company is present in 36 countries
Iregions, within 117 factories and around 34 thousand
employees all over the world. In the fiscal year 2022*,
the Group reached global net sales of US$ 10 billion.

*From April/2022 to March/2023



AjInomoto

More than owner of great and leader brands of
the retail market such as SAZON®, MID® and
VONO®, Ajinomoto is global leader in amino
acids, operating in several segments as food,
pharmaceutical, cosmetic, of agribusiness and of
animal nutrition.

Ajinomoto arrived in the country in 1956 and
nowadays Brazil is the fourth most important
market for the Group, only behind Japan,
Thailand and USA. Owns a corporate office
headquartered in Sdo Paulo city and four plants
in the Sdo Paulo state’s countryside, located at
Limeira, Laranjal Paulista, Valparaiso and
Pederneiras cities. The company attends the
domestic and the international market and
employs around 3.000 people.

*From April/2022 to March/2023

NET SALES

In the fiscal year 2022*, Ajinomoto do Brasil
reached net sales of R$ 3.4 billion.

& ¥ AJINOMOTO ARRIVED IN THE

COUNTRY IN 1956

AND NOWADAYS BRAZIL IS THE
FOURTH MOST IMPORTANT

MARKET FOR THE GROUP




Difterentials of
Competitiveness

= O Global leader in amino acids
N

o In Brazil is the unique company that produces amino acids for human use
O Development of specific products for the Brazilians
O Significant investments in R&D

O Specialty company
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FOOD (RETAIL AND FOOD SERVICE)

Produces and sells products to consumers, to the Food Service market (food out of home) and
{ & o for international retail. Main retail products: SAZON® seasoning and broth, VONO®, MID® and
e S B MID ZERO™, TERRANO®, TERRANO® Veggie Burger, AJI-NO-MOTO®, AJI-SAL®, Receita de
: Casa™, Sabor a Mi™, Hondashi® and SATIS!®.

Food Service products: AJI-NO-MOTO®, Hondashi®, Sabor a Mi®, AJI-SAL®, SAZON®
Professional seasoning and broth, TERRANO® Olive Oil, TERRANO® Unique Type Olive Oil,
TERRANO® Veggie Burger, SATIS!I®, mix sauce, creams, meat tenderizer, tomato paste,
soja/shoyu and mashed potatoes.

FOOD INGREDIENTS

Produces and sells ingredients for the food industry, with many solutions to improve flavor, sodium
reduction and cost reduction. Main products: flavor enhancer AJI-NO-MOTO® (monosodium gluta-
mate), AJINOMOTO MAG (monoamonium glutamate) and AJITIDE® (inosinate e guanylate
disodium), the prepared condiment HARMONIX-F®, besides ACTIVA® (transglutaminase enzyme).

e~ Ka \ ) Manufacture and sale of amino acids and derivatives to food, pharmaceutical, cosmetic, nutri-
= tional and functional industries. For the consumer, the division offers aminoVITAL® GOLD and
ﬁ aminoVITAL® GOLD DRINK MIX, unique products that, in addition to the 3 amino acids of BCAA,

‘ A are evolved with 6 essential amino acids to contribute to a balanced diet.

ANIMAL NUTRITION

Manufacture and sale of amino acids and other ingredients for animal nutrition, particularly to

poultry and swine feed.

AGRIBUSINESS

Produces and sells special fertilizers for fertirrigation, for soil and foliar. Products that contain
amino acids in their composition and that have specific benefits to meet the needs of plants.
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" Targets and

goal

Contribute globally, for a better Reinforce the expertise
& future, with significant progresses in offer tasty and practical |
in the areas of food and health, products for Brazilian people; |
working for life;

Maintain and reduce constantly Disseminate umami
the CO2 emission in the plants benefits and its main
and logistic processes; substances for the society;

_ _ _ Incentive the social inclusion
Continually invest in through de practice of
research and development, as sports for disabled people and
well as in new solutions for activities related to nutrition and
our clients and consumers; education of partner communities;

Contribute for a better and healthier life

The Ajinomoto do Brasil aims for the people and the agribusiness .
to be a centenary company sector, in a sustainable
in Latin America, way, with high technology

and through its network.

FOR FURTHER INFORMATION PRESS AGENCY AJINOMOTO DO BRASIL
Ajinomoto do Brasil IndUstria e Race Comunicagéo COMMUNICATIONS
Comércio de Alimentos Ltda. Phones: (+55 11) 2894-5607/2548-0720 Phones: (+55 11) 5080-6700
Rua Vergueiro, 1.737 — Vila Mariana imprensa.ajinomoto@agenciarace.com.br imprensa@br.ajinomoto.com

CEP: 04101-000
Séo Paulo (SP) — Brasil
www.ajinomoto.com.br




AJInomoto
Partner of your

routine

Good morning! Our amino acids are
used in many products such as
—  toothpastes that fights against tooth

/ sensitivity.
‘ We are with you at breakfast, because our
Hum! After a busy day a fertilizers contribute to yields fruit more
VONO® soup goes nicely! \ productive and healthier foods. We are

/

\

also in your pet’s food! Ah! Do not forget
about the sunscreen lotion before leaving.
We are with you in this as well.

)
We meet again when you use
shampoo, conditioner and soap, /
because these products have L= - -
it Improving grain crops

our amino acids in their -
formulations. E .
{&‘J so your coffee becomes
/ i more delicious is one

of the task of our

agribusiness

|
professionals.
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: % At lunchtime we

Supplements with BCAA helps your \

muscle recovery and contribute to are in your favorite restaurant

greater fitness. We are with you during with many products such as sauces,
exercise, because we are the only . .
! : olive oil and mashed potato. If you prefer
company to produce amino acids for -
human use in Brazil. eating at home, why not prepare a easy
/ meal with SAZON® while drinking a
A sandwich for snack in the delicious powdered soft drink MID®?

afternoon? Great choise. We help
industries to prepare their bread,
cheese, turkey breast and ham.
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